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MARKBTINc / INrnnacuvn / CouuuNIcarIoNs/ BRAND MRNacTvENT /PUBLIC RELATIONS

Accomplished industry professional offering, a proverx track record of experience developing and implementing strategic
marketing campaigns and communicatiorts programs that deliver results. Ability to develop effective strategies to influence
stakeholders, opinion-leaders and decision-makers. Strong public speaking and presentation skills. Adept with all phases of
team management. Sound leadership skills. Recognized for professionalism and technology competence. Areas of expertise
include:

I Integrated Marketing & Metrics
I Strate gic Positioning
I Public Relations & Affairs

I Business & Team Management
I Online Marketing & New Media Communications
I Brand Management

PROFESSTONAL EXPERIENCE

MOXIE 2008 - Present
Strategic Business and Brand Consultant Qtart-time)

- Provide senior level consulting services for key clients and firm's own approach to tnarket strategies to achieve
leadership position;

- Advise on and write busincss, markciting and communications plans in support ol 'cl ient sales and awareness goals,
- Conduct market research, including compctit ivc analysis and audicnce perception studies,
- Support and advisc strategic public relations cllbrts f or l lrm and clicnts to achicve dcsircd markct perception; and
- Assist in brand asscssments and devclop stratcgic positioning platlbrms.

LIGHTSTYLES, LTD/MARVIN WINDOWS AND DOORS
I)irector of Ilarketing
- Membcr of the Regional Marketing Council lbr Marvin Windows and Dours represcnting the largest salcs distribution

netwctrk in thc Unitcd Statcs guiding national marketing tactics;
- Ovcrsce stafl and regional management of nati<lnal markcting and targetcd sales outrcach cumpaigns across scvcn states

including new product launches and reintroductions;
- Oversee and managc more than 1.-5M in annual marketing budgcts;
- ' I 'rain and consult retailers on appropriatc markct stratcgics by niche segment and guidc appropriate markcting plans ti lr

tradc and consumer markets:
- Launched social media campaigns across'l 'wittcr, Facebook, Flickr, YouTube, in addition to othcr onlino vehicles and

advise on national social media cifrlrts for family o1'luxury brands;
- Idcntify new trcnds and market opportunities, and cvaluate appropriatc actions to bc taken with both sales and marketing;
- Manage all marketing projccts, budgcts and delivcry schedules for on-time dclivery and desircd results;
- Work with senior managcment tct dcvclclp business stratcgics and supportivc marketing tools to drive sales opportunities;

and
- Provide adcled value through cclnsultant serviccs lcl trade customers on building business and growing markct share.

SACUNAS STOESSEL 2OO4-20O7
Account Director
- Development and execution of strategically integrated marketing campaigns including Mount Nittany Medical Center,

Community Services Group, PMSLIC, Sheraton Hotel and Modern Transit Partnership;
- Drove online marketing efforts lbr clients and company listservs (a.k.a. cmail marketing);
- As resiclent Web guru, implemented new Wcb analytics, new media strategies, SEO and interactive marketing tactics;
- Ovcrsaw commercial and vidco production including script writ ing and executive coaching;
- Conducted brand research, competit ive analysis, communications audits and messaging in development of new brands

for various clients including Mount Nittany Medical Center and Community Services Groups;
- Managed all creative design and advertising for both traditional and nontraditional mediums to align with clients' brand

messages and goals;
- Worked with executive team on incomc projections and profitability, company positioning, marketing and sales efforts;
- Managed crisis communications, messaging and executive media training;
- Wrote/edited copy for case stuclies, marketing and sales materials, press releases, media pitches and advisories, public

servicc announcements and business materials;
- Secured national and regional media delivering key messages, coached and trained clients for media opportunities;
- Managed positive media exposure of by-lined articles and speaking opportunities for owner and president at the local,

regional and national levels; and

2007 - Present



Mandy Priest Arnold Resurn

- Oversaw all quality controls and staff training, developed and implemented new account management systems to
streamline information and maximize staffs' tirre.

PA STATE NURSES ASSOCIATION 2O02-2005
Director of Marketing Communications
- Devcloped, executed and evaluated (through extensivc communications audit) a complete 12-month repositioning

campaign and membership growth strategy;
- Created purposeful and positive awareness-generating media campaigns, press releases and op-ed placements in major

healthcare publications; developed and managed media contacts and government relations; wrote and edited all outgoing
speeches, testimonies, position statements, quotes, press relcases, articles and marketing copy; created all SOPs relative
to media and outreach campaigns; developed user-friendly resources for affi l iates ensuring consistent brand equity;

- Proactively evaluated and forecasted all possible outcomes ibr highest ROI on investment tbr community, polit ical,
governmental, affi l iate and outreach relationships;

- Worked side-by-side with executive staff and BOD, building and establishing organizational and communications
stratcgies;

- Generated non-traditional rcvenue (i.e. Web site, sponsorships, grants, annual events, online store, etc) to increase
income, and reduce costs through constant monitoring and cvaluation of returns.

DRAFT WORLDWIDE,INTERPUBLIC GROUPS, Baltimore, IVII) 200l'2002
Marketing Manager QAjd_SD
- Provided strategic leadcrship and direction for ncw and current product l ines for devcloping brand awarcncss

opportunities and achieved increased market share for key national brands, including Hair Cuttcry, Under Armour,
DeWALT and Sylvan Lcarning Center.

- Secured kcy media placements in lV,V IISA Today, Today Show, Arlvertising Age, Washington Post, lYr.tmen's l4/orld,
Fitness Magazine, Clgar Aficionado and many moro,

- Conducted extensive media training scssions;
- Responsible for all intcrnal and cxtcrnal communication; negotiatcd clicnt sponsorships and contracts;
- Organizcd and implement prornotional programs and campaigns at regional levcl;
- Managcd/mcntored stal ' l 'of f ifty; ran client budgcts and roporting to HQ; and
- Surpassed quantity and quality goals set by clicnt standards and cxpectations.

ANHEUSER-BUSCH, INC., Dutchess Beer Distributors, Poughkecpsie, NY 1996'2001
Contemporary M arketing Manager; lll99 -l2l 0l (!teJgd_9q!-a&!a!9)
- Maintained direct reporting functions lo the On-Premise Marketing Manager and Sa/e.s Manager;
- Consultcd and adviscd salcs stal 'f on businoss opportunities and rclated stratcgies to onhancc clicnt relations, incrcase

markct sharc and promoto positivc product imagcl
- Rcprescnted Anheuscr-tsusch through mcdia rclati<tns, community, sports sponsorships and affi l iations; and
- Scrvcd as Consumer Awareness and Education Coordinator responsible for building community relations, providing

cducational awareness rclative to alcohol consumDtion.

BOARDS/AFFII,IATION S/M EMB ERSH IPS
Regional Marketing Council for Marvin Windows and Doors, 2007- current seat
Histoic Harrisburg Association, board member
York Hsbitat for Humanity, board member and marketing, chair
YorIT, grant making co-chair
Downtown Inc, marketing chair
Broad Street Market, marketing committee
Nationul Associution of Home Builders, member
Public Relations Society of Ameica, member
York Home Builders Association, member
Radiology Business Management Association Marketing Council, 2007

EDUCATION
BA., Communications, Towson Universiry, Towson, MD
Grailuate Certificate in Strategic Public Relations and Integrated Communications, Towson University, Towson, MD

M.5., Communication Management, Towson IJniversity, Towson, MD - Thesis to be completed winter 2010

Additional information available upon request, including Significant Career Highlights overview.


